






 Full Year Full Page   $23,900 $43,900 $39,900 $2,500 

 Full Year 1/2 page  $14,900 $25,900 $23,900 $4,000 

 Full Year 1/4 page  $8,900 $14,900 $13,900 $5,500

 Full Year 1/8 page  $4,900 $8,900 $7,900 $7,000

FRANCHISE ADVERTISING 
PACKAGE (FAP) PRICING
FAP Level Term Print Ad Size G.I. Jobs

(12 print ads)
Military Spouse

(12 print ads)
Web Advertising

(any brand, only available 
with a FAP purchase)

G.I. Jobs Military Spouse

FRANCHISE AD SIZE DETAILS
Vetrepreneur

* Only franchises or home-based businesses are eligible for franchise advertising packages.
* All print ads are 4C and rates are net to publisher.
* Web advertising only available with a FAP purchase.
* Vetrepreneur is published 10 times per year so a full year of print ads means 10 ads. G.I. Jobs and Military Spouse are published 
   12 times per year so a full year of print ads means 12 ads. All FAP ads must run consecutively.
* All FAP ads will be placed within the franchise section, adjacent to all other FAP ads.
* 4-star ads are bleed and guaranteed RHP across from editorial (may be opposite less than a full page of editorial). 3-star ads are non-bleed and 
   may be across from some editorial. 2-star and 1-star ads are non-bleed and will usually be in a spread, set solid format.
* Cancellations are liable for full one year payment of FAP. Liability and all other copy and contract regulations apply as per individual media kits.
* Customer may choose either invoicing per issue (10 or 12 invoices per year, depending on brand) or one up-front full payment. 

AD LAYOUT DIAGRAM

Size of Ad Width Height Width Height Width Height

Full page (trim size) 8.375Ž 10.875Ž 8.375 10.875Ž  8.000Ž 10.875Ž

              (bleed size) 8.625Ž  11.125Ž 8.625Ž  11.125Ž  8.250Ž  11.125Ž

1/2 Page 7.025Ž  4.559Ž 7.025Ž  4.559Ž  6.650Ž  4.559Ž

1/4 Page 3.450Ž  4.559Ž 3.429Ž  4.559Ž  3.242Ž  4.559Ž

1/8 Page 3.450Ž  2.217Ž 3.429Ž  2.196Ž  3.242Ž  2.196Ž
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* Please send all artwork as an

For ad space reservation, creative deadlines and arrival dates:  
See individual media kits.

 Adobe Acrobat PDF

VALUE-ADDED EXPOSURE
Value-added benefits included with every FAP:

FREE semi-annual GET HIRED’ poster advertising. Poster advertis-
ing only available for posters published during the term of your FAP.

Discounts on FAPs in other brands 
(discount applies only to lowest priced FAP): 

 15% 
                     
 10% 
                    
 5%
                    
 None

Web advertising on www.militaryfranchising.com
Listing, including your franchise contact information, profile and 
a link back to your Web site, on www.militaryfranchising.com. Also 
includes an Electronic Reader Response (ERR) listing. ERR is a web 
tool which delivers franchisee leads directly to you in real time. 
Web advertising prices above include listing and ERR for one year.  
Web advertising only available with a FAP purchase.

Vetrepreneur
(10 print ads)

1. Choose print brand(s) 2. Add web

•With a great work ethic, management experience, 
entrepreneurial spirit and financial capabilities, 
military transitioners are an ideal demographic to 
market Subway franchise ownership to. We have 
used G.I. Jobs to reach this market for nearly two 
years. As such, Subway franchise ownership is 
now a brand and career opportunity known to 
military transitioners. G.I. Jobs provides us with a 
blanketed and cost-effective way to reach this 
valuable market.Ž

Lisa Palmieri
Advertising Comm. Manager
Subway

Please contact us for our
ADVERTISING RATES!

412-269-1663 x125 
or marcea.weiss@militaryfranchising.com



WHY THE MILITARY FRANCHISEE MARKET?
 

HOW TO TARGET MILITARY FRANCHISEE MARKET SEGMENTS

While you may not be in the business of recruiting military franchisees, your competition certainly is.  Here’s why:
 

BUSINESS CASE #1:  ENORMOUS MARKET
A recent SBA study found that over 20% of veterans are currently purchasing a business, starting a new business, or considering one of these options.  With 15 
million working-age veterans in the U.S. today, that’s 3 million prospective franchisees!  In addition, there are 1.1 million current military spouses, many of whom are 
seeking to start small franchises or home-based businesses.

BUSINESS CASE #2:  MILITARY TRAINING
In the military, the inability to execute a plan can have dire consequences. Veterans bring this pressure-tested plan execution ability to work as a franchisee.  Cur-
rently one out of every four working-age veterans owns a business, compared with one out of every nine non-veterans of working-age who owns a business. But 
this over-representation should come as no surprise. The military teaches leadership, teamwork, integrity, resolve and innovation. These also happen to be the 
most important ingredients for success in running a business.  Their success rate is usually higher than with non-veterans. In the military, failure is not an option. 
14-hour workdays 7 days a week would be considered a vacation!  These professionals will make you money!

As a result, military training is truly a proving ground for America’s business community. The fact that our nation’s military has churned out some of the most suc-
cessful vetrepreneurs in American history helps illustrate this point:

BUSINESS CASE #3:  RENEWABLE FRANCHISEE POOL
Veterans are a renewable pool of franchisee talent.  400,000 new veterans are created each year. Stop playing the zero sum game with other franchise companies 
sourcing from the same talent pool. 

BUSINESS CASE #4:  THE MILITARY MARKET IS YOUR CUSTOMER BASE!
Veterans are your customers; they should also be your franchisees. Demographic data shows that the U.S. veteran population includes 25 million veterans, 20 million 
spouses, 45 million siblings and 55 million children. The purchasing power of the U.S. veteran population is well over $1 trillion annually and they are a loyal group 
that will buy from veteran-friendly franchises.  Becoming a military-friendly franchise will help influence them to buy from your franchises.

Chick-fil-A founder and CEO 
Truett Cathy, U.S. Army

Military franchisees fall into four market segments as described below. Number of dots indicate Victory Media brand focus and penetration 
within the respective military franchisee market segment.  Three dots, highest focus and penetration; no dots, no focus and penetration.

Little Caesars founder 
Michael Ilitch, U.S. Marine Corps

Mail Boxes, Etc. (now UPS Store) founder
Jim Amos, U.S. Marine Corps

Play-N-Trade Video Games
Ron Simpson, U.S. Marine Corps

MILITARY SPOUSES
There are 1.1 million military spouses in this country.  93% are women.  Many have kids, most have hus-
bands who are away a lot, and all of them wouldn’t mind some extra income!  Home-based businesses, 
which offer the flexibility to work from home, are a natural fit.  These women are usually workaholics 
who seek to fill their time while their husband is away as it makes the time pass more quickly.

VETERANS SEEKING BUSINESS OWNERSHIP
An estimated 100,000 veterans will become business owners every year.  These are typically veter-
ans who have been working for someone else in the civilian world for a few years and are now seek-
ing the challenge of owning their own business, but lack a killer idea.  Enter franchise ownership.

VETREPRENEURS SEEKING ADDITIONAL INVESTMENT OR FRANCHISE OWNERSHIP
Of the 3 million vetrepreneurs, some have a day job and run micro-businesses on the side and 
desire to become a full time business owner.  Others are full-time, high net worth business own-
ers seeking an investment. Still others are business owners seeking a change in industry.  All are 
strong candidates for franchise ownership.

MILITARY TRANSITIONERS
400,000 military members leave the service each year and seek their next career in civilian 
life.  Most begin thinking about their post-military career 12-24 months prior to leaving the 
service.  This is an ideal time to plant the seed of owning one of your franchises.

Vetrepreneur G.I. JobsMilitary Franchisee Market Segment Military Spouse



JUST SOME OF OUR FRANCHISE ADVERTISERS

$1.00 Store Services
Allegra Print & Imaging
American Leak Detection
APA
Ballstars
BarkBusters
Batteries Plus
Chem Dry
Comfort Keepers
Coverall Cleaning Concepts

Critter Control
Cruise One
Dwyer Group
Entrepreneur’s Source
Expetec
Express Services
Fibrenew
GNC
Happy & Healthy Products
Home Instead Senior Care

Juice it Up
Lawn Doctor
Lenny’s Sub Shop
Little Caesars
Mac Tools
Maui Wowi
Minuteman Press
Miracle Method
My Franchise Path
Online Outpost

Pakmail
Papa Murphy’s
Pirtek USA
Rising Roll
Rita’s Water Ice
Seniors Helping Seniors
Servicemaster Clean
Sign-A-Rama
Signs Now
Snelling

Sunbelt Rentals
U.S. Lawns
United Franchise Group
UPS Store
V2K
WSI Internet

Address:  429 Mill Street, Coraopolis, PA 15108    •    Tel:  (412) 269-1663 x125    •    Email:  advertise@militaryfranchising.com    •    Fax:  (412) 269-1646

www.gijobs.com www.milspouse.com www.navoba.com

FRANCHISE INFORMATION  
Company Name: _______________________________________________________ Date: ________________________________  

Primary Contact Name: ________________________________________________ Title: _________________________________

Address: _____________________________________________ City: _____________________ State: _____ Zip: ______________ 

Phone: _________________________ Fax: ___________________________ Email: _______________________________________

Web Address: _______________________________________________________________________________________________ 

ORDER INFORMATION (PLEASE CIRCLE YOUR CHOICE) 

Total Price: ________________________ First issue for ad to appear in: ______________________________________________      

      Check here if different invoicing address and indicate below:   

Name: ____________________________________ Address: _________________________________________________________ 

City: __________________________________________________________________________ State: _____ Zip: _______________       

Name of authorizing person: _________________________________________________________________________________ 

Signature of authorizing person: _______________________________________________________________________________ 

* Fax completed form to 412-269-1646.
* 5% surcharge will be added to all purchase card and credit card purchases.

WEB INFORMATION NEEDED
• Franchise Fee, Start-up Cost, Military Incentive, URL,
• E-mail address for electronic reader response,
• Description (50 word limit), Logo: (jpg format, 150 pixels square)
• E-mail to advertise@militaryfranchising.com

FRANCHISE ADVERTISING PACKAGE (FAP) REGISTRATION FORM

www.militaryfranchising.com

FRANCHISE MEMBER

FRANCHISE PARTNER

FRANCHISE SUPPORTER

FRANCHISE MEMBER

FRANCHISE MEMBER

FRANCHISE MEMBER

FRANCHISE MEMBER

FRANCHISE MEMBER

MILITARYSPOUSE

 Full Year Full Page   $23,900 $43,900 $39,900 $2,500 

 Full Year 1/2 page  $14,900 $25,900 $23,900 $4,000 

 Full Year 1/4 page  $8,900 $14,900 $13,900 $5,500

 Full Year 1/8 page  $4,900 $8,900 $7,900 $7,000

FAP Level Term Print Ad Size G.I. Jobs
(12 print ads)

Military Spouse
(12 print ads)

Web Advertising
(any brand, only available 

with a FAP purchase)

Vetrepreneur
(10 print ads)

Circle Print(s) Circle Web

Please contact us for our

ADVERTISING RATES!
412-269-1663 x125 

or marcea.weiss@militaryfranchising.com


